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Our Mission

Founded in 1999, ArtsPartners of Central Illinois,
Inc. is a 501(c)3 tax exempt, non-for-profit
organization whose mission is to build awareness
for and strengthen the arts for the economic and
cultural enrichment-of Central Illinois.

Y Jenn Gordon OU r Staff

Executive Director

Kenney Delaney 7“ .
Administrative Assistant ’f

Our Board of Directors

2015-2016
Barb Waldorf, President Steve;Fairbanks Tracey Cornish
Dr.Maegan Gilliland, Vice President Drew Faries Nicole'Sutherland
Drew Gay, Treasurer Glen Harris Stacy Peterson
Stephen Peterson, Secretary Ann Strasma John Bathke

Thank you to our primary financial partners! The 0 P t

Peoria Civic Center Authority and City of Peoria u r a r n e rs
have committed a portion of collected restaurant
tax to ArtsPartners as an economic investment,
recognizing that a rich cultural environment is an

economic benefit to the entire Peoria area. am
Additionally, ArtsPartners is partially funded by a

grant from the Illinois Arts Council.

CITY OF

PEORIA

council We are grateful for all of our partners, sponsors,
supporters, and volunteers. To see a full list, visit
artspartners.net and sculpturewalkpeoria.org
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Supporting the Arts

We promote the arts through resources and marketing activities aimed at
building awareness and developing new audiences. Additionally, we
champion professional development and networking opportunities within
our greater arts community.
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Community Reach Partnership Impact

Engaging You

We facilitate partnerships, initiatives, and programs that encourage and
expand opportunities for public participation in the arts.

ArtPOP = Art + Public Outdoor Project

ArtsPartners brought ArtPop to Peoria in 2015, making Peoria the 3rd
city in the country to offer this BIG promotional vehicle for local artists.
In partnership with Adams OutDoor Advertising, ArtPOP puts the work
of 5 local artists on 48’x 14’ billboards that are seen by thousands of
local residents. #artpoppeoria

Peoria’s Big Bang Celebration of Creativity invites the community to

ignite their inner artist by experiencing art, culture, and innovationup \ \
close and personal. Featuring over 130 local artists, performers,and S\

=

innovators.; this ar.mual free. ever-lt ce.lebrates c-nur cult-ure f’f c-reativiify,
innovation, and diversity right here in Peoria. #ignitepeoria

\V
i« Transforming Peoria’s Warehouse district into a year-long public art
"é gallery, this year’s walk features 16 large scale sculptures crafted by

OITYNE&l Ssculptors from 2 countries and 9 states. #sculptpeoria
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Educational
Books
Distributed

10,000
k

Submissions

Unique Artists

June 4, 2016
“It's terrific! So cool to walk in the downtown .l People’s Choice
warehouse District!” Selected Artists Votes
Round-table National Breakout Attended “Thank you! The Washington Street corridor
Discussions Speaker Sessions transformation has been crowned with the art that

provides visual joys as well as a reason to WALK! It

“There’s a big arts community here, and is now a neighborhood as a result.”

we really need that creative class to
thrive. The more education we can get out
there, the more we can help them build
up their passion to be a business, the
better off the whole community will be.”
-Ross Miller, Bradley University

‘ y
Financial Snapshot
4.6% winners in Peoria... Especially the amount of

"l really enjoyed being one of the first ArtPop
Income: $190,649

@ Restaurant Tax: $100,000

“I think it is one of the best things to come to Peoria.
We are fortunate to have this, it is not something
that every city has...The people involved are
wonderful.’

-Comments from People’s Choice Award Voters

September 2015

new people who contacted me who had never
seen my work before. The art and name

recognition will go far in helping future sales.
It is nice to have strangers stop and give me a
thumbs up about my art! Entering this local August 13,2016

contest was one of coolest things that | have Mav 19. 2016
ever done." -Greg DePauw, ArtPop 2015 ay 19,
People’s Choice Award Winner 1 3 O 7 2 2 5 4’000

Artists Booths Performances Attended

7.4%

o

Donations & Grants:
©® General: $4,400
Sculpture Walk: $63,145

Programs & Events:
General: $14,139
Sculpture Walk: $8,965

Submissions 1 9. 7

Unique Artists

Million “Ignite Peoria helps local artists
Expense: $174,962 ] ] gain exposure in the community.
ST . . Billboard Views The event provides an opportunity
e /= o to interact and share art/business
Programs & Events: .. | People’s Choice with event attendees”
55.4% ® General: $16,549 stk Winner — Chelsea Tamms, Lettering Works

@ Sculpture Walk: $61,460

Inside photos by: Lynne Marsho, Mae Gilliland, Doug & Eileen Leunig, and Drake Sweeney



ArtsPartner

2015

2013
Bob & Joan Ericksen 2007
d Nita Sunderlund
Doug & Eileen Leunig 2006
ik Sally Page
Dr. Jeff Huberman 2005
o PeoriaPark District
Vic Burnett 2004
2009 s’
ICC Department of Arts & 2003

Communication

W ;
and Kathy Chitwood Arts Alive! Magazine by

Central Illinois Business Publishers

2008 2002

Dr. George & Norma Kottemann Jim Thrush
2001

Jim Maloof

Follow your arts.

Front & back cover photos by: Craig Stocks, Orion Richey,
Linda Webb,Dana Baldwin, & Rick Melby
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